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new series 


With its crooked lines and odd breaks, the outline of 
America is a puzzle to be solved. Former Daily Show 
correspondent Brian Unger hits the road and shows 
that the same forces that once shaped the map still 
influences America today — whether by way of taxes, 
transportation, religion or real estate. 


Forensic geologist Scott Wolter, a real-life Indiana 
Jones, will reveal that the history we all learned in 
school may not always be the whole story. Across 
the country, ancient symbols, religious relics and 
unexplained artifacts suggest that civilizations 
from around the world have left their mark for us 
to find today. 
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Mankind Decoded reveals the gripping 
story of how surprising forces shaped 
human civilization and helped make us 
who we are today. The series reveals 
technological leaps that transformed 
our world; everyday foods that changed 
the course of civilisation and great 
forces of nature that drove human 
history. 


Each episode examines how different societies, groups and traditions 
believe the world will ultimately end. The series not only uncovers the 
stories, their origins, and their meaning but asks if there is any realistic 
expectation of these events taking place. 


returning series 


The Universe 


Modern Marvels 


The Universe 


Modern Marvels new s p eci a Is 


101 Gadgets That Changed the World 
WWII From Space 


Zombies: A Living History 


Audience Profile 


Male 


Total TV 


H2 W 


Female 


More likely to: 
- Own a domestic vehicle (119), have purchased a new vehicle in the past 2 years 
(112), have spent over $40,000 on a vehicle (174) as well as conduct oil changes 
(178), tune ups (166), muffler/exhaust replacements and brake replacements 
(184) themselves 
Travel within their own province for business (105) and vacation outside of their 
own province (106) 
Enjoy eating at fast food restaurants (105), getting takeout/delivery (113) or 
going to casinos (111) 
Participate in activities such as gardening (120), golf (119), power boating/ 
sailing/jet skiing (110), riding a snowmobile/ATV (153) and individual/team 
sports (141) 
- Spend over 15 hours on the internet per week (143) and use their computer 
for messaging (129), banking (112), downloading music (146), listening to music 
(121), downloading video (147), downloading/playing podcasts (154), watching 
TV (114) or watching other video (125) 


18-34 


Source: BBM Canada PPM Data, %A18+ AMA, English Canada, M-Su 2a-2a (Aug 27 — Dec 16/12) 


Demographic Profile 
% of A18+ AMA, English Canada ES BE 


35-64 
HH with 
Kids <12 
$125K+ 


HH Income 


Work 20+ 
Hours /Week 


Use their mobile device for email (106), banking (185), listening to music (129), 
listening to the radio (186), downloading video (136) or downloading/using 
applications (129) 

Invest in government savings bonds (136), term deposits/guaranteed (121), 
registered education savings (107) or registered retirement income (135) 


Spend $100+ on weekly groceries (115) and have purchased camera 
equipment (131), computer software/games (138), video game systems/games 
(108) or men’s clothing (119) in the past year 

Spend $1,000 or more on computer equipment/accessories (165), electronics 
(167), furniture (134) and $500 or more on children’s clothing (140) 

Purchase energy/sports drinks (163) and are medium/heavy consumers of 
regular soft drinks (169), diet soft drinks (157), real fruit juice (114), beer (129) or 
wine (167) 


Source: BBM Canada PPM Data (FA12: Aug 27-Dec 16/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 
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